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1. Where did you find the advertisement? The Advertisement of Neutrogena Rapid Wrinkle 
Repair Cream is found on television advertisements, especially during commercial breaks and also it can be found at the Neutrogena beauty website. This beauty cream is often associated with various beauty transformations and due to various platforms of advertisements, it is also advertised at various social media websites. 
2. Briefly describe the scenario depicted in the advertisement.
The advertisement begins its commercial show with Jennifer Garner, an actress, going on with her daily routine life, then she starts talking about how using the cream can change someone’s skin in just a period of seven days. She applies the cream on herself and then states that it would help reduce wrinkles in just one week, the advertisement is done in various scenarios of Garner applying the creams. Then after one week of applying the product, Jennifer Garner comes out that her skin now feels more radiant and youthful, and further encourages her audience to embrace the cream for a better skin. 
3. What Product is advertised? 
The product being advertised is a beauty cream known as Neutrogena Rapid Wrinkle Repair Cream. The product is helpful towards skin restoration, due to the presence of an ingredient known as retinol. 
4. Who is the audience of this advertisement? 
The target audience for the advertisement are mostly females who are aging or closer to aging. 
5. How do you know this? 
I know this because the cream is for reducing wrinkles and also making the skin more youthful and radiant, and the cosmetic world is mostly dominated by women. 
6. Identify the main claim in the advertisement. 
The main claim made by the advertisement is that whenever someone starts using the cream, it would take a week or seven days for the cream to drastically reduce the extent of wrinkles. This will in turn make the client using it to have a smooth skin, which makes her look and feel young and vibrant.
7. Is the claim credible? Why or why not? 
The claim about reducing wrinkles and making the skin vibrant and smooth is true, however for the period of one week isn’t credible. This is because there is evidence that the ingredient used, known as retinol will have a positive effect on the skin, however using it for just seven days will not show quick results. This is because every individual using the cream has a different skin texture.
8. What might make the claim more credible?  And What might make the claim less credible? 
The claim made by the advertisement can be more credible if the person showing Ad was a bit older, unlike Jenifer Garner who is young and doesn’t even have wrinkles that need straightening. Therefore, the advertisement can be made less credible because it doesn’t offer the process on which retinol works, in order to restore the skin. 
9. How does the author use rhetorical strategies to sell this product to its audience? The author implements rhetorical strategies like Garner, who is an actor with good skin tone and youthful body as well to attract women who would want to look like her and feel like her. 
10. Does the advertisement reveal any cognitive biases? Which ones and how? 
The advertisement implements various cognitive biases, such as the time taken for the product to work, the feeling brought about by the product after using it and also how perfect and attractive its outcomes will look. This are all implemented with using Jenifer Garner as the face of the product. 
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